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OUR AGENDA
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Let’s Review What’s New!

Know Before You Go – Report‐
Driven Outreach

Reaching Specific Audiences



WHAT’S NEW!  
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TEXT BOXES
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SHAPES AND LINES
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ARROWS
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FIVE COLORS
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COLOR PALETTE
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LINE THICKNESS
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GRAPHICS, FORMULAS, AND SYMBOLS
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CUT/COPY/PASTE/UNDO/REDO
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WHITEBOARD TYPE 
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WHAT’S NEW!  
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WHAT’S NEW!  
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ACTIONS MENU
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SAMPLE ALGEBRA PROBLEM
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KNOW BEFORE YOU GO  
REPORT‐DRIVEN OUTREACH
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KNOW BEFORE YOU GO  
REPORT‐DRIVEN OUTREACH

 Total Usage
 Mobile Usage
 Usage by Subject
 Usage by Grade
 Usage in SkillsCenter
 Average Session Time
 Total Time in Session
 Assessment Quiz Usage
 Number of User Accounts
 Number of New Accounts Created
 Optional:  School name and/or zip code
 Survey Results

 Live Session Feedback
 Student Comments
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KNOW BEFORE YOU GO  
REPORT‐DRIVEN OUTREACH
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KNOW BEFORE YOU GO  
REPORT‐DRIVEN OUTREACH

• Usage

• Live tutoring 
vs. SkillsCenter

• Mobile

• Sessions by 
Subject
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KNOW BEFORE YOU GO  
REPORT‐DRIVEN OUTREACH

For what subjects 
are the live tutoring 
sessions taking 
place?  

Where are the gaps 
and how can we 
promote to 
increase usage in 
those subjects?
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KNOW BEFORE YOU GO  
REPORT‐DRIVEN OUTREACH

• Popular Subjects

• Share with 
educators

• Relevant 
messaging
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KNOW BEFORE YOU GO  
REPORT‐DRIVEN OUTREACH

• Grade‐level Trends

• Hit or miss?

• Success after 
promotion?
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KNOW BEFORE YOU GO  
REPORT‐DRIVEN OUTREACH
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KNOW BEFORE YOU GO  
REPORT‐DRIVEN OUTREACH

• Student/Patron 
Comments

• Use in newsletter 
headers

• Social media

“She gave me good feedback on my paper!  I liked 
the part when she went over word choice because it 
improved the flow” –College student

“IT WAS GREAT!  It was my first time using this but 
my tutor was very friendly and helped me out” – 9th

grade student

“Thank you so much for helping me!” – 6th grade 
student

“Great clarification and explanations” – 10th grade 
student

“Thank you for your time to review my cover letter!  
Highly appreciated!” –Adult patron
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KNOW BEFORE YOU GO  
REPORT‐DRIVEN OUTREACH

Use the question 
box to ask any 
questions and/or 
share your ideas and 
successes!
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START WITH THE BASICS
• Ensure that the library staff is fully 
trained

• Children’s Librarians

• Young Adult Librarians

• Reference Librarians

• Additional staff who interact with patrons

• Audit your library’s website links 
to Tutor.Com  

• Do the links appear in several places on 
the library website?

• Are the links working?
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START WITH THE BASICS
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START WITH THE BASICS
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START WITH THE BASICS
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CLIENT RESOURCE CENTER

WWW.TUTOR.COM/CLIENTCARELIB
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START WITH THE BASICS
Place promo 
materials in 
prominent 

locations; inside and 
outside of your 

library.

www.tutor.com/clientcarelib
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Please share your 
ideas about 

creative places 
for promo 
materials

START WITH THE BASICS
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START WITH THE BASICS
• Reach out to local schools.  

• Place bookmarks and/or program cards in media centers.  

• Demo Tutor.Com to students, educators, school 
librarians/media techs, admins, instructional assistants, 
coordinators, and families (English/Math)
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REACHING SPECIFIC AUDIENCES

Audience Messaging

Educators – Math, 
Science, English, AP

Raise your students’ 
test and homework 
scores.

Sports coaches and 
performing arts 
teachers

Don’t let academics 
bench your players or 
ground your artists.
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REACHING SPECIFIC AUDIENCES

Audience Messaging

Homeschoolers
Be prepared to help 
with difficult subjects.

Guidance Counselors Give your college‐
bound students a 

boost.
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Please share 
your ideas 

about how you 
reach specific 
audiences

REACHING SPECIFIC AUDIENCES
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CREATIVE CONTESTS AND ACTIVITIES – REWARD 
YOUR PATRONS’ WORK

Contest/Activity Type Details

Video Production 
Contest

Students can create their own 
Tutor.Com commercial to place on 
the library website and/or share on 

social media.

Middle School Book 
Club

Meet offsite after school to read one 
chapter of a featured book and enjoy 

snacks.
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CREATIVE CONTESTS AND ACTIVITIES – REWARD 
YOUR PATRONS’ WORK

Contest/Activity Type Details

After‐School 
Homework Club

Students earn punch cards when 
they attend and get the help with 

homework they need.

Teen Advisory Club
Provide teens a voice in the library 
and community.  Assist in creating 
events at the library for all ages.



www.tutor.com/clientcarelib

Please share any 
creative contests 
and/or activities 

your library 
offers

CREATIVE CONTESTS AND ACTIVITIES –
REWARD YOUR PATRONS’ WORK



WINTER/SPRING WEBINAR OPPORTUNITIES
YOU ARE INVITED !
TUTOR.COM/CLIENTCARELIB

Gen Z and Your Library ‐ Join us for this webinar as we 
showcase promotional ideas to appeal to these 
demographics, and help grow involvement in not only 
Tutor.com but your library as well!

Access recording by visiting: tutor.com/clientcarelib/training



WINTER/SPRING WEBINAR OPPORTUNITIES
YOU ARE INVITED !
TUTOR.COM/CLIENTCARELIB

Tutor.Com for Your Community ‐ Join us for this webinar 
highlighting the various groups that can benefit from 
Tutor.com: whether it’s patrons who serve in the military, 
parents looking to help their children with homework, or 
students applying to their first job, we are here to 
complement the support you offer to everyone in your 
community.



NEXT STEPS

Rachelle, Robin, and Marcus from 
the

Tutor.com Client Care Team are 
available to assist you.

Email: clientsupport@tutor.com
Client Care Center:  

www.tutor.com/clientcarelib

Questions?
Log in to your platform and explore the 
tools!

Check out the Client Resource Center as 
we update and add new goodies! 

Share, what you have learned with others 
in the library – all departments! – and the 
community! 

Set a goal for usage at your library – how 
much do you want to increase in a month, 
3 months, and tell me the goal. We can 
help you monitor and send tips/tricks! 
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robin.briones@tutor.com

Please ask a 
question!
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Questions?
clientsupport@tutor.com


